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PROFESSIONAL SUMMARY 

Produced and published playwright. Copywriter and teacher of the craft. Steward of brand voice. 

A writer who can practice brevity or expound with great stamina—finding the clear story inside complex 
categories. 

A long history of sticky headlines, defining and protecting tone of voice, and understanding audiences. 

 

CORE COMPETENCIES 

Writing & Craft: Copywriting, Headlines & Taglines, Long-Form and Short-Form, Concepting & 
Campaign Development, Brand Voice & Tone, Editorial & Storytelling, Category Reframes, Copy Editing 
& Direction 

Brand & Audience: Consumer & Direct-to-Consumer Brands, Health & Wellness, Audience Empathy, 
Writing in Many Voices, Messaging for Sensitive or High-Trust Categories 

Production & Channels: Campaigns Large and Small, Social, Video, Broadcast, Print, Web, Email, 
Experiential & Retail 

Collaboration: Partnering with Art Directors, Designers & Cross-Functional Partners, Creative 
Judgment & Taste, Mentoring & Teaching Writers 

 

PROFESSIONAL EXPERIENCE 

Dave Ulrich Works — Senior Copywriter / Creative Director / Storyteller 
March 2025 – Present | Remote 

●​ Independent creative partner on brand voice, editorial, and campaign copy across health, 
consumer, tech, and entertainment brands. 

●​ CrowdHealth: Brand writing for a peer-to-peer health care funding platform, developing voice 
and messaging for a challenger to traditional health insurance. 

●​ Wasabi Technologies (cloud storage): Write articles and eBooks translating complex technology 
into clear, simple language for broad audiences. 

●​ Affordable Dentures & Implants: Owned content strategy and wrote all copy for the full website 
overhaul (affordabledentures.com), reframing a stigmatized commodity category as healthcare 
partnership across 390+ locations and 8M+ patients a year. Directly addressed the shame and fear 
patients carry into care, and built a patient-journey framework and brand-promise system 
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designed to scale across the network. 

●​ Earlier freelance clients: Netflix, ABC, CW, Disney, UCSF 

University of San Francisco — Adjunct Professor, Copywriting 
August 2024 – Present | San Francisco, CA 

●​ Teaches copywriting and creative craft to undergraduate advertising students. 
●​ Active mentorship practice extending agency-side leadership into the classroom. 

Stellar Elements — Creative Director, Copy 
July 2019 – March 2025 | San Francisco, CA 

●​ Salesforce (B2B at scale): Managed a five-year partnership across 100+ pages of Industries and 
Public Sector work. Shipped Vaccine Management page in two days during the COVID-19 vaccine 
rollout. 

●​ Subaru Asia: Led pan-regional 360° campaign across seven Asian markets with distinct 
purchasing priorities. Identified the universal selling point (safety) and built a campaign arc 
moving from core technology to safety to individual-vehicle personality. Results: 35% brand 
awareness lift over five years, 10M+ YouTube views, tripled digital engagement, 5x Hermes 
Platinum awards. 

●​ Damon Motors: Led stakeholder workshops and rider interviews. Built a narrative-driven 
website and virtual showroom for a pre-production motorcycle. Hermes Platinum-awarded. 
Drove new reservations for a vehicle that had not yet been built. 

●​ Led and mentored the SF studio's copywriting team across multiple verticals; hired and 
interviewed creative talent. 

●​ Additional clients: Disney+, AT&T, Cisco, AAA, SMBC, Experian, MUFG, AWS. 

Elephant — Creative Director, Copy 
July 2015 – June 2018 | San Francisco, CA 

●​ Apple Newsroom: Built the content strategy, editorial guidelines, scalable tagging system, and 
PR tone-of-voice document behind Apple's net-new PR platform. Assembled and trained a 
copywriting team in the natural-language style. Partnered with development to build 
creative-forward modular articles. Results: SEO outperformed apple.com and Apple Newsroom 
remains the active Apple PR platform 10 years later. 

●​ Twitter (pre-Musk): Helped Twitter find the language to take a stand on safety and anti-abuse. 
Built the About page and drafted Values, Company, and Safety pages in the newly defined voice. 

●​ Apple Pay: Reframed the platform with the signature line "Lose your wallet." Turned a warning 
into a promise. Designed neighborhood-scale event strategy in lieu of big-budget advertising. 
Recruited local San Francisco shopping district businesses to adopt Apple Pay before a single 
activation weekend. Chained into more Bay Area neighborhoods, then scaled nationwide. 

●​ Additional clients: Kia, Vanguard, AWS. 



 
Epsilon — Associate Creative Director / Senior Copywriter 
April 2013 – July 2015 | San Francisco, CA 

●​ Google Partners: Helped launch a new global B2B agency program for Google. Defined the brand 
voice and created event marketing that introduced the program to agencies and practitioners. 

●​ Broader Google portfolio: Pulled onto additional Google projects beyond Partners, including 
Google Play, Google Maps, and Google Shopping. Wrote sales enablement, advertising, event 
content, and product-marketing copy across digital, print, and live activations. 

Davis Elen Advertising — Associate Creative Director, Copy 
April 2002 – February 2011 | Los Angeles, CA 

●​ McDonald's West Coast: Stewarded McDonald's West Coast brand voice through the global "i'm 
lovin' it" transition. Led additional omni-channel launches for new menu products across 
television, radio, outdoor, point-of-purchase, and interactive digital. Awarded McDonald's 
Creative Marketing Excellence. 

●​ McDonald's McCafe: Lead writer and brand voice for the 360° Los Angeles test-market launch of 
the McCafe sub-brand. The campaign saturated LA with television, radio, indoor and outdoor 
installations, full building wraps, branded vehicles topped with oversized coffee cups roaming the 
city, and in-store events. The test made McCafe a permanent global fixture for McDonald's. 

●​ Ronald McDonald House Charities: Concepted and wrote a multi-channel cause campaign 
across four television commercials, radio spots, and point-of-purchase materials. 

 

EDUCATION 

University of Missouri–Kansas City — Bachelor of Arts, Theatre | 2002 

 

AWARDS & RECOGNITION 

Winner of various advertising and marketing awards (Hermes, Webbys, and more) 

Created a 360° campaign that inspired the largest donation in Ronald McDonald House Charities history 

Direct recognition from Tim Cook and Phil Schiller for Apple Newsroom 

Guest Lecturer for Art Center Pasadena Copywriting & Creative Direction classes (2004–2011) 
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